
Name: 

School:

Projected Graduation Date :

Contact Information:

Email:

Phone:

Address:

I am applying for the following: 

*Please note:  You may only apply for one discipline.  If you apply for more than one, you will 
be   disqualified.

 lUCKY 13
  COVER SHEET
                  PLEASE PRINT CLEARLY 

                    and include with your application

	 Account Management
	 Media
	 Creative
	 USER EXPERIENCE DESIGN

                               Send applications to:
                               Campbell Mithun 

                                  ATTN: Keepers of the 13
                                 222 S. 9th St.

                                 Minneapolis, MN 55402



This is your chance to illustrate who you are, what you’ve done, how you think, 
and why you should be considered for the internship. There are two sections.

Section One: Personal Profile

1. 	 Why do you want to work AT AN AD AGENCY?

2. 	 Pop culture influences BRAND COMMUNICATION and vice versa. Give two examples where one has 
	 influenced the other.

3. 	 Pick an ad that connects powerfully with you, an ad that you hate and an ad to which you 		
	 are indifferent.	 Include the ads or a detailed description of them in the application.

	 -	 For the ad that connects with you, please discuss to whom you think it is targeted, the 		
		  reasons why it connects with you, and the ways you think it could be stronger.

	 -	 For the ad that you hate, discuss the elements of it that don’t appeal to you and describe 	
		  in detail a person you know to whom it would appeal.

	 -	 For the ad to which you are indifferent, please describe the elements that weakened it 		
		  and then rework the ad to make it connect with you.

4. 	 You have been put in charge of your agency’s new business. Name three brands you would like 		
	 to represent, and tell why. For each brand, describe what your agency would do differently 		
	 that would cause the client to hire you.

5. 	 How did you hear about the Lucky 13 Internship?

(Account Management, Media, Creative, Account Planning)

 APPLICATION                      
 
  User Experience Design
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Section 2:  

USER EXPERIENCE DESIGN - INFORMATION ARCHITECTURE

1. DISCUSS YOUR THOUGHTS ON ADDRESSING THE TENSION BETWEEN BRAND DESIGN, CONSUMER/USER NEEDS
      AND BUSINESS OBJECTIVES.

2. PROVIDE AN EXAMPLE OF GREAT USER EXPERIENCE DESIGN THAT SPANS ONLINE AND OFFLINE, AND WHY YOU 
      THINK IT IS SUCH.
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